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Introduction
An Emiri Decree No. (1) of 2011 dated 06.01.2011 concerning the Re-organization of the
Economic Department (DED) in the Emirate of Ajman has been issued for the Department
to do its part in achieving the overall and sustainable economic development in the
Emirate. The Emirate of Ajman has features that qualify it to be on the map of the most
attractive areas for investment locally and regionally.
The Department aims towards the achievement of a comprehensive and sustainable
economic development in the Emirate by carrying out the following:
 The realization of sustainable economic development particularly the adoption of
policies to effect the transition towards a green economy.
 The organization of economic affairs and the stimulation of the business sector in the
emirate through the adoption of integrated policies and legislations and the best
management practices in relation to economic activities and the use of the latest
technical methods in economic data collection and the formulation of sound plans to
ensure the optimum utilization of material and human resources available in the
emirate.
 The provision of the economic infrastructure to diversify the economic base and
develop the economic sectors in the emirate.
 The development of a suitable investment climate to attract national and foreign
investment through the provision of sufficient data and information about the
economic activities and investment opportunities in the emirate and the formulation of
plans to promote and market the emirate and its products of goods and services.
 The provision of trade protection and inspection for the economic entities and activities
and ensuring fair competition in doing business in accordance with the prevailing
national and local legislations.
In order to gauge the perceptions of the business community, the DED has launched
Ajman’s half year Business Surveys with the key objective to provide a snapshot of Ajman’s
outlook for the following period. These surveys will help to create a comprehensive index,
which captures business expectations that will be tracked over a half year.
In addition to the future expectations, the survey addresses key challenges affecting
business growth and development, and assesses the investment outlook over the twelvemonth horizon.
This business survey has been conducted by the department of Planning and Development
in cooperation with Dun & Bradstreet South Asia Middle East Ltd.
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Abstract
 The Composite Business Confidence Index for the second half of 2016 stands
at 119 points, suggesting a positive business forecast for the Emirate of Ajman.
The BCI is 10 points higher than the index value in the first half of 2016, as
businesses are hopeful of higher demand with rising construction opportunities,
increase in exports and the summer festival season.


The Composite Business Confidence Index for SMEs stands at 119 in the second
half of 2016, rising by 11 points from its value in the first half of the year, while
large companies are more optimistic with the index at 123 points, up just two
points from its value in the first half of the year. For SMEs, the rise in outlook
for volumes and profits was much sharper than that for large firms for the
second half of 2016 as compared to the first half of 2016.



Ajman’s companies are optimistic about the overall business environment; 37%
of the respondents expect the overall business situation to improve in the
second half of 2016, also, 51% expected stability the business environment,
compared to 11% that expect the business environment to worsen, due to
competition and increasing number of the companies.



Sub-sectors composite index shows that the restaurants & hotels are most
optimistic about their business prospects in the third quarter (BCI of 131 points),
bolstered by expectations of high demand during the summer months as well
as the festival season. Restaurants and hotels sector has increased by 16 points
through the second half of 2016. The real state and business services sector is less
optimistic about the second half, so its index stands at 113 points.



Ajman’s businesses hold a positive outlook for the second half of 2016. 42% of
the respondents anticipate an increase in their sales revenues backed by
prospects of higher demand, new orders and projects, new customers, new
export orders, market diversification and the festival season. Another 43% of
the businesses expect to maintain their current level of revenues. The remaining
15% that expect a decline in their revenues have cited the following reasons:
competition, lack of investors, poor market conditions, lower sales because of
vacations and the festival season, increase in cost of raw materials, problems in
collection of payments, low oil prices, fewer customers and instability in the
market.

13



The survey also shows that firms are optimistic about hiring during the second
half of 2016, 28% of the companies hope to hire new employees during the
second half of, while 69% expect to maintain their current staff numbers. A
modest 3% have indicated their intent to reduce their employee strength.



The BCI for exporters stands at 133 points in the second half of 2016, with 10
points higher than the first half. The survey shows that exporters hold a much
stronger outlook than non-exporters with respect to all parameters constituting
the index. 58% of the exporters anticipate an increase in their revenues during
the second half of 2016, versus 39% of non-exporters.



The overall business environment in Ajman has improved significantly, as 73%
of the participants have indicated that they do not anticipate any obstacles to
their business operations in the second half of 2016, compared with 52% of the
respondents in the first half of 2016. Restaurants & hotels are most optimistic,
with 85% of them not expecting any hurdles during the second half of 2016.
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Section 1
Overview on the Composite Business Confidence Index

The Composite Business Confidence Index for the second half of 2016 stands at 119
points, suggesting a positive business forecast for the Emirate of Ajman. The BCI is 10
points higher than the index value in the first half of 2016, as businesses are hopeful
of higher demand with rising construction opportunities, increase in exports and the
summer festival season.

Figure (1)
Business Confidence Index for Ajman 2016
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1.1 Business Confidence Index by company size, second half of 2016
The Composite Business Confidence Index for SMEs stands at 119 in the second half
of 2016, while large companies are more optimistic with the index at 123 points. For
SMEs, the rise in outlook for volumes and profits was much sharper than that for large
firms for the second half of 2016 as compared to the first half of 2016. In the case of
SMEs, the index for volume of sales increased by 13 points from 14 in the first half of
2016 to 27 in the second half of 2016, while for large firms, the index increased by a
single point from 27 to 28 over the same period. In the second half of 2016, 42% of
the SMEs anticipate higher volumes backed by higher demand stemming from
increasing customers/orders/projects, the festival season and favorable market
conditions. Similarly, the index for net profits increased by 16 points for SMEs from 4
in the first half of 2016 to 20 in the second half of 2016. On the other hand, the net
profits parameter for large firms declined by 8 points from 27 in the first half of 2016
to 19 in the second half of 2016.
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Figure (2)
Business Confidence Index by company size, 2016
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1. 2 Business Confidence Index by Sector, second half of 2016
Among the key sectors, restaurants & hotels are most optimistic about their business
prospects in the third quarter (BCI of 131 points), bolstered by expectations of high
demand during the summer months as well as the festival season. The BCI score for
the restaurants & hotels sector in the second half of 2016 has improved by 16 points
as compared to the first half of 2016 score (BCI of 115 points). The construction sector
maintains a solid outlook (BCI of 125 points) on expectations of new projects/orders
stemming from an increase in construction activity in Ajman.
Figure (3)
Sector-wise BCI, 2016
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1.3 Ajman business outlook – the second half, 2016
The survey reveals that 42% of the respondents anticipate an increase in their sales
revenues backed by prospects of higher demand, new orders and projects, new
customers, new export orders, market diversification and the festival season. Another
43% of the businesses expect to maintain their current level of revenues. The remaining
15% that expect a decline in their revenues have cited the following reasons:
competition, lack of investors, poor market conditions, lower sales, increase in cost of
raw materials, problems in collection of payments, low oil prices, fewer customers and
instability in the market. Restaurants & hotels are most confident about higher sales
revenues during the second half of 2016, on account of the holiday and festive season
while the real estate and business services sector is least optimistic. The real state and
business services sector is overall least optimistic about the second half of 2016 due
to its least favorable outlook for selling prices and hiring. Respondents in the business
services sector have indicated competition and low demand to be the key reasons for
their lower optimism for prices. A lower optimism for selling prices has translated into
a softer forecast for profitability as well.

Figure (4)
Forecast Business Performance
(Overall) - the second half, 2016
Sales Revenue

42%

Level of Selling Prices

12%

79%

9%
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42%

Number of Employees
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Net Profits

28%
0%

43%

15%

69%

3%

36%

New Purchase Orders

43%

15%

48%

16%
9%

Increase20%Decrease 40%
No Change 60%

63%
80%

100%

The strong forecast for sales revenue is reflected in similar expectations for volumes;
42% of the survey participants expect an increase in volumes during the second half
of 2016 and another 43% foresee stability in the parameter. Expectations for selling
prices reflect stability; 79% of the companies have indicated that they do not anticipate
any change in this parameter. 12% of the businesses expect an increase in their selling
prices on account of higher raw material costs, product diversification and higher
18

demand. Competition and poor market conditions are main reasons why 9% of the
companies foresee lower selling prices in the second half of 2016. A strong demand
for volumes in conjunction with stable selling prices has resulted in a robust outlook
for net profits; 36% of the firms anticipate higher net profits during the the second half
of 2016 and another 48% expect no change in the parameter.
The outlook for new purchase orders reflects stability: 28% of the participants expect
to increase their new purchase orders while 63% of the businesses are planning to
maintain the current level of purchase orders.
The employment outlook is positive: 28% of the companies hope to hire new
employees during the second half of, while 69% expect to maintain their current staff
numbers. A modest 3% have indicated their intent to reduce their employee strength.

1.4 Expected business situation through the second half, 2016
Ajman’s companies are positive about the overall business environment; 37% of the
respondents expect the overall business situation to improve in the second half of
2016 compared to 11% that expect the business environment to worsen due to
competition and increasing number of the companies.
Figure (3)
Expected business situation
(Overall) - the second half, 2016
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Section 2
Sectorial analysis for the Composite Business Confidence
Index
This Section for analysis Ajman composite Business Confidence Index by sectors. The
economic activities are divided for 6 sectors, as follow: Manufacturing Sector,
Construction Sector, Wholesale & Retail Trade Sector, Real estate and Business Sector,
Transport & Storage Sector and Restaurants & Hotels Sector.

2. 1 Manufacturing Sector
The composite BCI for the manufacturing sector stands at 120 points, demonstrating
a positive outlook for the second half of 2016. 46% of the manufacturing sector firms
expect to earn higher revenues in the second half of 2016 on the back of higher
demand, new projects and new clients. Manufacturing sector firms expect stable
selling prices as indicated by 82% of them. Consistent with the revenues forecast, 46%
of manufacturers are confident of an increase in volumes, while 36% expect no change.
The employment outlook is robust as 30% of the participants hope to increase their
employee strength and another 67% expect to maintain their staff count. The forecast
for net profits reflect the strong outlook for volumes; 40% of the manufacturers expect
an increase in profits compared to 17% that foresee a decline.
Figure (6)
Forecast Business Performance for manufacturing sector - the second
half, 2016
Sales Revenue
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2. 2 Construction Sector
At 125 points, the composite BCI for the construction sector is indicative of a strong
business forecast for the second half of 2016. 41% of the construction firms are
confident of higher revenues in the second half of 2016, backed by an expected
increase in demand and new orders/projects arising from Expo 2020. For volumes, 43%
of the firms are confident of an increase in the second half of 2016 and another 43%
have forecast stability. The strong outlook of this sector is supported by good market
conditions and rising construction requirements in Ajman. Selling prices are forecast
to remain stable, with 73% of the firms expecting no change in the parameter. The
employment outlook is very strong; 47% of the respondents are planning to increase
their workforce and 52% will maintain their current staff strength. Consistent with the
solid expectations for sales volumes and revenues, 33% of the participants expect an
increase in their net profits during the second half of 2016.
Figure (7)
Forecast Business Performance for construction sector - the second
half, 2016
Sales Revenue
Level of Selling Prices
Volumes Sold
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2. 3 Wholesale & Retail Trade Sector
The composite BCI of the wholesale & retail trade sector stands at 117 points for the
second half of 2016, showing a positive business outlook. 41% of the firms anticipate
sales revenues to increase in the third quarter, supported by expectations of higher
demand, new customers, seasonal increase, new orders/projects and product
diversification. Pricing outlook expected to be stable with 87% of the respondents
expecting their selling prices to remain unchanged in the second half of 2016. 34%
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expect sales volumes to increase while 58% foresee no change in the parameter. The
hiring outlook has revealed a positive trend with 24% anticipating an increase and 73%
expecting no change in their employee numbers. The profitability outlook is also
positive with 32% of the firms hopeful of earning higher profits in the second half of
2016.
Figure (8)
Forecast Business Performance for wholesale & retail sector - the
second half, 2016
Sales Revenue
Level of Selling Prices
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2. 4 Real Estate and Business Services Sector

The composite BCI for the Real Estate and Business Services sector1 stands at 113
points, the lowest among all key sectors. Expectations for sales revenues are positive
with 35% of the firms forecasting an increase and an additional 50% anticipating no
change. This robust forecast is buoyed by the positive optimism for volumes with 36%
of the firms expecting to sell higher volumes in the second half of 2016 versus 13%
that foresee a decrease due to poor market conditions, competition and lower demand
for services during the festival season. A significant majority 82% of the participants
expect selling prices to remain stable, while 9% anticipate a rise supported by
improved demand for their products. Profitability and hiring outlook are consistent
with the forecast for volumes; 31% of the firms expect an increase in their profits, while
15% hope to hire new employees to support their business requirements.

1

Real Estate and Business Services Sector includes companies in the finance & insurance, personal
services and real estate & business services sub-sectors.
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Figure (9)
Forecast Business Performance for Business Services sector - the
second half, 2016
Sales Revenue
Level of Selling Prices
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2. 5 Transport & Storage Sector
At 119 points, the composite BCI for the transport & storage companies is indicative
of an overall positive economic outlook. 42% of the participants are confident of higher
revenues in the second half of 2016, while another 46% hope to maintain their
revenues at current levels. With respect to selling prices, a majority (64%) of the
respondents expect no change, indicating stability. However, 12% foresee a decline in
their selling prices owing to competition and poor market conditions. The forecast for
volumes is strong as 45% of the firms anticipate an increase along with 37% that hope
for stability in the parameter. The hiring outlook is also positive; 24% of the firms
expect to hire more staff, while 73% expect to keep their employee numbers
unchanged. 36% of the respondents anticipate an increase in profits, while 43% expect
to earn their current level of net profits.
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Figure (10)
Forecast Business Performance for transport & storagesector - the
second half, 2016
Sales Revenue
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2. 6 Restaurants & Hotels Sector
Ajman’s restaurants & hotels sector holds the most optimistic business outlook with
respect to the second half of 2016 with a composite BCI score of 131 points. 54% of
these firms anticipate higher sales revenues in the second half of 2016 backed by
higher demand in the summer months, which will coincide with the festival season.
31% of the firms expect prices to increase, which is based on confidence of stronger
demand, while 15% of the firms have forecast lower prices. 62% anticipate an increase
in sales volumes while 23% expect stability. The overall rise in sales volumes, selling
prices and sales revenue expectations are mirrored in the outlook for profitability; 54%
of the firms hope to see an increase in their net profits, while 31% have forecast steady
profits. The hiring outlook is strong with 31% of the firms intending to increase their
workforce in the second half of 2016.
Figure (11)
Forecast Business Performance for restaurants & hotels sector - the
second half, 2016
Sales Revenue
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Section 3
Exporters Outlook
The survey included 79 export-oriented and 422 non-exporting firms in Ajman. The
BCI for exporters stands at 133 points in the second half of 2016. The survey shows
that exporters hold a much stronger outlook than non-exporters with respect to all
parameters constituting the index. 58% of the exporters anticipate an increase in their
revenues during the second half of 2016, versus 39% of non-exporters.
Figure (12)
Forecast Business Performance
(Exporters) - the second half, 2016
Export Sales
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Volumes Sold
Number of Employees

10%

58%

43%
11%

15% 8%

31%

77%
57%
44%

Net Profits

11%
3%

52%

New Purchase Orders

48%

Increase

Decrease

32%
53%

13%
6%

35%
46%

No Change

The survey shows that 39% of non-exporters expect an increase in their revenues and
volumes versus 16% that anticipate declines for both parameters. With respect to
selling prices, 80% of the non-exporters have forecast stability, compared to 11% that
expect an increase and 9% that anticipate a decline. 33% of non-exporters are hopeful
of higher profits in the second half of 2016 against 17% that have forecast a decline.
A majority 72% expect to maintain their employee numbers in the second half of 2016;
however 25% will increase their staff strength to fulfil the requirements of a growing
business.
With respect to export sales revenues, 47% of the firms expect an increase and 43%
hope to maintain their current level of sales. Additionally, 41% of the firms have
indicated that more than 50% of their sales come from exports outside the UAE. This
highlights the high focus of such firms on international markets.
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Figure (13)
Share of exports in total sales
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3. 1 The most important export markets and products
In terms of market orientation, 94% of the export oriented firms in Ajman export to
the GCC region. 38% of the firms sell their products/services to other Emirates in the
UAE. Africa and Europe are the other key export markets for exporters in Ajman.
Figure (14)
Top Export Markets
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* Abu Dhabi, Dubai, Sharjah, Ras Al Khaimah, Umm Al Quwain, Fujairah
** Bangladesh, Pakistan, Afghanistan, Sri Lanka
***UK, Switzerland, Sweden
****Singapore, Malaysia, Philippines
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The top products/services of exporters (as gauged from the survey) of the various
sectors include: construction services & maintenance, metal and air conditioners
(construction sector), petroleum, personal products and paper (transport & storage
sector), AC spare parts, vehicles and garments (trade & hospitality sector) and
lubricants, garments and paper (manufacturing sector).

3. 1 The most important challenges
A majority of the export-oriented firms (52%) do not expect to face any business
challenges while exporting. For the remaining, competition (11%) is the main obstacle,
followed by political instability in the region (10%), payment & collection risk (delays
in payments/receivables) (8%) and legal & regulatory issues related to work permits
and visas (8%).
Figure (15)
Key Challenges faced while Exporting

No Negative Factors
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Section 4
Business Environment Outlook
Given the current business conditions in the local and global markets, a larger
proportion of firms have indicated their plans to focus on existing business operations
and minimize additional investment (56%); with only 27% of the firms willing to
undertake additional business investment. The transport & storage segment is most
optimistic with regard to the investment outlook in THE SECOND HALF OF 2016. In
comparison to the other sectors, a much higher proportion of firms in the transport
segment hope to invest in upgrading technology to enhance efficiency and improve
capacity (21% of all transport firms versus 7% each in manufacturing and construction
and 6% in real estate and business services intend to invest in upgrading technology).
Figure (16)
The expansion of investment over the next 12 months
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From a business size perspective, both large companies and SMEs hold a similar
outlook with respect to investment plans. 27% of SMEs and 28% of large companies
intend to incur investments in their businesses in the second half of 2016. Additionally,
exporters are more confident about their investment plans, with 34% of them
expecting to undertake such expenditure compared to 25% of non-exporters.
In the next 12 months, out of the 27% of the firms that plan to undertake investment
activities, 43% of them intend to set up new branches in the UAE as part of their
investment plans, while 25% plan to upgrade technology to improve their capacity &
efficiency. 24% of the businesses are also planning to introduce new products/services
within their existing line of business in order to capture a higher share of the market.
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Figure (17)
Key Investment Plans
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Section 5
Key Business Challenges in Ajman through the second half, 2016
The section deals with the most important challenges perceived by firms as affecting
their business in the second half, 2016. The overall business environment in Ajman has
improved significantly, as 73% of the participants have indicated that they do not
anticipate any obstacles to their business operations in the second half of 2016
compared with 52% of the respondents in the first half of 2016. Restaurants & hotels
are most optimistic, with 85% of them not expecting any hurdles during the second
half of 2016.
Figure (18)
Business Challenges - Overall, first
No Negative Factors
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Figure (19)
Business Challenges - Overall, Second
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5.1 The most important challenges affecting business in Ajman:
1. Competition: Competition from foreign and local companies is the key
obstacle faced by businesses in Ajman, as cited by 9% of the participants.
Competition was the foremost concern for businesses in THE FIRST HALF OF
2016 as well. Firms in the restaurants & hotels segment are the most impacted
by competition.
2. Government fees/regulations: 4% of the respondents have cited challenges
such as visa issuance, lengthy customs procedures and high license fees.
Transportation companies are the most impacted by this business hurdle.
3. Cost of rental/leasing: 4% of the companies expect that cost of rental/leasing
will impact their operations. Construction firms are most impacted by this
challenge.
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4. Delays in payments/receivables: This is also an important challenge as
indicated by 4% of the firms. Transportation companies will be most impacted
by this challenge.
A comparison between SMEs and large firms show that 83% of large companies do
not anticipate any business challenges in the second half of 2016 compared to 72% of
SMEs. The most important challenge faced by large companies and SMEs is
competition.

5.2 Sectorial most important challenges1:
 Manufacturing Sector: 74% of the manufacturing firms do not expect any negative
factors to affect their business operations in the second half of 2016. A minimal 11%
of the firms expect competition to negatively impact their outlook and another 6%
are concerned about delays in payments/receivables.
 Construction Sector: 62% of the construction firms do not expect to face any
obstacles or negative factors during the second half of 2016. The high cost of
rental/leasing is likely to impact 16% of the firms, 7% are concerned about
competition, 6% about government fees/regulations and another 5% will be
impeded by delays in payments/receivables.
 Wholesale & Retail Trade Sector: 70% of the respondents in this sector have
indicated that no negative factors will affect their operations in the second half of
2016. However, 13% will be challenged by competition and another 7% will be
impacted by the cost/availability of utilities.
 Real estate and business services Sector: 82% of the real estate and business
services firms have indicated that they do not anticipate any negative factors to
affect their operations during the second half of 2016. For the remaining firms, the
key challenges to their business operations are competition and government
fees/regulations (6% of the firms in each case).
 Transport & Storage Sector: 70% of transport & storage firms do not foresee any
hurdles to their business operations in the second half of 2016. Government
fees/regulations and delays in payments/receivables have been cited as key
challenges for this sector.
 Restaurants & Hotels Sector: 85% of the restaurants & hotels in Ajman do not
expect any hindrances to affect their business activity in the second half of 2016.
The remaining 15% expect that competition will be an obstacle to their operations.

1

See Appendix (2) to identify in details the Sectorial challenges.
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APPENDIX 1
Study Sample Characteristics
The business survey for the second half, 2016 was conducted with inputs from 501
companies across the Emirate of Ajman. The sample included a mix of small, medium
and large enterprises, ensuring adequate representation from various sectors of the
economy proportionately to their respective contributions to Ajman’s GDP. In the
current quarter survey, large companies constituted 9% of the sample size.
The sample includes companies from the following sectors:


Manufacturing (202)



Construction (81)



Wholesale & Retail Trade (71)



Real estate and business services 1 (101)



Transportation & Storage (33)



Restaurants & Hotels (13)

In order to tap ‘business outlook’ or expectations, the survey focused on key indicators,
such as sales, selling prices, volumes sold, profits and number of employees.
Respondents were asked to indicate if they expected an ‘increase’, ‘decrease’ or ‘no
change’ in these indicators. The survey was administered to senior executives in
companies with the following designations: CEO, Owner, Partner, Managing Director,
General Manager, Finance Director and Finance Manager.
The following part present the key characteristics of the sample of companies
interviewed for the second half, 2016 BCI of the Emirate of Ajman:

1

Real Estate and Business Services Sector includes companies in the finance & insurance, personal
services and real estate & business services sub-sectors.
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Majority (53%) of the companies
interviewed had an annual sales
revenue range of less than AED 1 Mn,
while 29% of the firms have reported
their annual revenue range to be
between AED 1 – 5 Mn. Annual revenue
was found to more than AED 100 Mn
for 3% of the surveyed respondents.

In terms of net profits of the companies,
a significant proportion (76%) of the
firms have reported their net profits to
be less than AED 1 Mn. Net profit for
16% of the respondents is between AED
1 – 5 Mn. Only 1% of the firms have
reported their net profit to be higher
than AED 100 Mn per annum.

In terms of number of employees, 90%
of the respondents have reported their
staff strength to be less than 50,
reaffirming that most of the companies
interviewed are SMEs.

Sales Revenue Range of Survey
Sample
5%

7%

2%
29%

3%

53%

<= AED 1 Mn

AED 1-5 Mn

AED 5 -10 Mn

AED 10-50 Mn

AED 50-100 Mn

>= AED 100 Mn

Net Profits Range of Survey
Sample
16%

4%
2%

1%
1%

76%

<= AED 1 Mn

AED 1-5 Mn

AED 5 -10 Mn

AED 10-50 Mn

AED 50-100 Mn

>= AED 100 Mn

No. of Employees Range of Survey
Sample
6% 3%
41%
49%

1 to 9

10 to 49

50 to 99

>=100
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50% of the surveyed respondents have
reported to have externally audited
financial statements. For the remaining,
firms either maintain in-house accounts
or do not maintain any financial
statements at all.

Externally Audited Financial
Statements

50%

50%

Yes

Source of Financing Business
Operations
78%

14%

Given that most business owners are
using their own funds for their business
operations, the range of total capital
invested is on the lower end, with
majority of the businesses investing
either less than AED 1 Mn (58%) or
between AED 1 – 5 Mn (28%) in their
business.

4%

3%

1%

Loan from a
Friend/Relativ
e
Finance from
other
Partners in…
Reinvestment of
Business…

Bank Finance

Personal
Money/Savin
gs

78% of the respondents use their
personal money/savings for financing
their business operations. Only 14% of
the respondents have accessed bank
finance for their business.

No

Range of Total Capital Invested

7%

1%

4% 2%
28%

58%

<= AED 1 Mn

AED 1-5 Mn

AED 5 -10 Mn

AED 10-50 Mn

AED 50-100 Mn

>= AED 100 Mn
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APPENDIX 2
Key business challenges by Business Sector

Challenges faced by the Business
Services Sector - Q3, 2016

Challenges faced by the Construction
Sector - Q3, 2016

No Negative Factors

82%

No Negative Factors

Government…

6%

Cost of Rental/Leasing

Competition

6%

Competition

Currency Fluctuations

2%

Cost of…

2%

Delay in…

1%

Cost/Availability of…

1%

Availability of…

1%

Availability of…

1%

No Negative Factors
Competition
Delay in…
Government…
Cost/Availability of…
Lack of Infrastructure

5%

Availability of Bank…

2%

Demand for…

1%

Cost/Availability of…

1%

Availability of Skilled…

1%
1%

74%
No Negative Factors

6%

85%

2%
2%
1%

1%

Availability of Bank…

1%

Competition

Challenges faced by the Transport &
Storage Sector - Q3, 2016
No Negative Factors

70%

Government…

9%

Delay in…

9%
3%
3%

Cost of Rental/Leasing

3%

Competition

3%

Availability of Bank…

6%

Delay in…

11%

Availability of Skilled…

Demand for…

7%

Challenges faced by the Restaurants
& Hotels Sector - Q3, 2016

Demand for… 1%
Cost of Rental/Leasing
1%

Fluctuation in Oil Prices

16%

Government…

Others

Challenges faced by the
Manufacturing Sector - Q3, 2016

62%

3%

15%

Challenges faced by the Wholesale &
Retail Trade Sector - Q3, 2016
No Negative Factors

70%

Competition
Cost/Availability of…
Government…
Cost of Rental/Leasing
Delay in…

13%
7%
4%
3%
3%

Demand for… 1%
Lack of Infrastructure

1%
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APPENDIX 3
STUDY METHODOLOGY
The Composite Business Confidence Index (BCI) is calculated as a weighted average
score of the following”business outlook” indicators,


Selling Prices



Volumes Sold



Number of Employees



Profits

The purpose of the Composite Business Confidence Index is to capture the aggregate
weighted behavior of the business outlook indicators in the non-hydrocarbon sector.
For each indicator, ‘resulting scores’ are calculated using the net balance method:
(% of positive responses - % of negative responses) + 100
For the Composite Business Confidence Index, the resulting scores are multiplied with
their corresponding weights to arrive at a weighted average Index score.
BCI scores are classified in the following three groups:


BCI < 100, business expectations are negative



BCI = 100, business expectations are stable



BCI > 100, business expectations are positive
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